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REQUEST FOR QUOTATION 

Limerick City and County Council 

St Patrick’s Festival 2022  

Creative Producer  

Project Brief & Marking Criteria 

 

 

Deadline date for receipt of Quotations: Friday 21st January at Noon 

E-mail address for return of quotations: festivalsandevents@limerick.ie  

Services required 

Creative Producer and programming services to support the delivery of the Limerick St Patrick’s 

Festival 2022. 

Fee: The fee for the management of this project is €5,000 incl VAT. 

 

About the Limerick St Patrick’s Festival 

Limerick St Patrick’s Festival 2022 takes place from 17th to 20th March 2022 with a series of 

events celebrating our National Holiday. 

This year’s Festival is proposed to have an environmental awareness theme to celebrate World 

Wildlife Day which, in March 2022, is themed around “Forests and Livelihoods: Sustaining 

People and Planet”.  In line with Ireland’s Climate Action Plan 2021, which strives to create a 

cleaner, greener economy, there should be a focus on using recycled and upcycled materials, 

for example. 

On Sunday 20th March, we hope to see the streets of Limerick once again filled with lively music 

as we welcome back the spectacular sight of marching band musicians from across Ireland, 

Europe and America for the 50th Limerick International Band Championship. 

Limerick’s St Patrick’s Festival’s highlight will be the return of Ireland’s largest regional St 

Patrick’s Day Parade, Thursday 17th March, traditionally featuring up to 2,000 participants from 

all across our community groups, bands and sports clubs, providing a colourful display of 

performances and costumes, complemented by professional artistic programmed content. 

mailto:festivalsandevents@limerick.ie
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EXPECTED OUTCOMES 

Due to the continued uncertainty created by the Covid-19 pandemic we are requesting a twin 
track approach to your submission document. 

Your response document should outline a plan A (traditional St Patrick’s Festival Parade and 
International Band Parade) and a plan B (St Patrick’s Festival ticketed hubs in locations such as 
King John’s Castle, People’s Park, for example).   

 

Objectives 

St. Patricks Day Parade (17th March 2022): 

We wish to create a carnival mood for Limerick’s St. Patrick’s Day Festival celebrating not only 

Irish and local culture on this our National Day, but also celebrating the easing of restrictions 

after the cancellation of the previous two St Patrick’s Day parades. 

  

 Previous parades have drawn crowds of approx. 40,000 with an average of over 1,000 

participants in the parade.  

 Street performers, circus acts and street spectacle companies are to be engaged to 

provide creative content on the day. 

 As a participative event, inclusion is important, supporting a deeper engagement with 

the project through creative learning outcomes. 

 Priority is to be given to local community groups and organisations and charities 

performing and walking for the parade.  The Creative Producer should work with the 

participants to augment their contribution to the parade. 

As one of six Failte Ireland regional destinations, the Limerick St Patrick’s Festival campaign 

should seek to build national exposure and increase awareness of the Limerick St Patrick’s 

Festival  offering.  The programming should have a regional focus aimed at local residents and 

domestic visitors to Limerick.  

 

The successful tenderer will perform the following services: 

PROGRAMMING 

The successful tenderer will devise, budget, promote and manage proposals to and from arts 
organisations, community groups, and charities in the city, and street performers, circus acts and 
street spectacle companies.  
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In addition to events planned with community partners, the creative producer should themselves 
propose and programme distinctive ambitious public events which add to the programme’s 
quality and reputation.    

Events will be controlled by the creative producer via the events management company, except 
where they are controlled by a partner organisation. The Event Controller will be required to 
assess risk and manage security and health & safety. Where the event is managed by a partner, 
the creative producer will ensure that an appropriate event management plan (that includes 
indemnification of Limerick City & County Council) is in place and will have received a copy of 
same. 

 

PRODUCTION, GENERAL MANAGEMENT & FINANCE 

 Liaising with Event Management company, Grooveyard. 

 Manage and monitor all programming partnerships. 

 Budget Management - Managing programme costs and funding allocations 

 Liaising with all stakeholders, artists and content providers, service suppliers as required. 

 Liaise with the Volunteer Co-ordinator (if applicable) 

 Provision of a full post-event report in line with department requirements. 

 Reporting at regular intervals to the Limerick Arts Office on programming, production, 
and partner engagement, and liaising with the wider local authority team as required. 
 

Deliverables  
The Creative Producer will be responsible for adding creative content to the programme and 

working with key stakeholders to deliver this creative programming. 

 

Deliverables will also include: 

  

• Engaging with arts organisations, community groups and charities in the city, and street 

performers, circus acts and street spectacle companies 

• proposing and programming distinctive ambitious public events which add to the 

programmes quality and reputation 

• Designing outdoor activities which complement and enhance the existing festive 

programming  

• Animating key locations in the city and to deliver other key programming as needed 

(subject to national guidelines). 
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Requirements 
Quotations are sought for the cost of developing this programming for the Limerick St Patrick’s 

Festival 2022.  The Creative Producer will be required to implement a 2-3 day initiative for the 

Limerick St Patrick’s Festival 2022 to run from 17th – 20th March 2022. The successful applicant 

will work closely with the Arts Office, Limerick City and County Council, our Event Management 

Company, Grooveyard, and local stakeholders, in implementing the overall programme for the 

festival.   

 

The final St Patrick’s Festival programme needs to be confirmed with the Marketing and 

Communications Dept., Limerick City and County Council by 11th February at the latest, in order 

to meet their marketing campaign deadlines. 

 
 
The Request for Quotation includes, but is not limited to, the following elements: 

 

 Coordinate with participants of Limerick St Patrick’s Festival events  

 Liaise and assist arts organisation and community groups with preparations as 

required 

 Guidance on putting in place COVID safeguards e.g. advice etc.  

 Communicate details of participating groups and activities to Grooveyard for the 

purpose of registering these on-line 

 

 Budget Management  

 Management of the programme budget, costs and funding allocations. There is a 

separate programme budget for Limerick St Patrick’s Festival (Indicative budget of 

€70,000). 

 The fee for this project is €5,000 inc VAT, independent of the programme budget. 

 

 Post Event Review  

 Compile a post event report, in partnership with the Limerick Arts Office by 31st 

March 2022.   

   

Applicants must provide:  

 Confirmation that you hold a current and valid tax clearance certificate or, 
alternatively, provide evidence that such a certificate has been applied for. 
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Assessment of Quotations: 
 

Criteria Min. Score Max. Score 

Previous Experience 12 20 

Quality of Programme Proposal 15 30 

Quality of Production & Delivery Plan 15 30 

Cost N/A 20 

Capacity  Pass/Fail 

Total Marks Available   100 

 

Criterion A – Previous Experience (1-3 x A4 pages) 

Applicants submit an up-to-date CV and details of successful delivery of 3 similar type contracts 
by the candidate. Details should include a description of the contracts, their value, the precise 
services supplied and how the contract was managed. Applicants should also provide contact 
details of 3 clients that may be contacted on a confidential basis in relation to the above-
mentioned previous contracts to confirm satisfactory delivery of said contracts.  

Criterion B – Quality of Approach to Programming (3-4 x A4 pages)  

Applicants must submit Programming Plans (Plan A and Plan B) that demonstrates a clear 
understanding of the programme objectives for each scenario and provides sufficient evidence 
that the proposal satisfies these objectives. Where specific artists are named, the applicant 
should indicate whether the artists are [provisionally] confirmed to be available at the proposed 
time.  Plans will be assessed on the proposed methodology and the ability to compile a 
comprehensive, ambitious but achievable programme that demonstrates the applicant’s 
competencies with regard to programming and which satisfies the programme objectives.  

Criterion C – Quality of Production & Delivery Plan (2-3 x A4 pages) 

Applicants must submit a Production and Delivery Plan outlining their approach to the production 
and delivery of the programme, including event management as it pertains to technical 
production and public health & safety management. The plan should include a project delivery 
methodology with a budget and schedule, highlighting action items & deliverables over the 
required time period of the project to the end of March 2022.  

Criterion D – Cost (Max 1 x A4 page) 

This total figure is an all-inclusive sum including any and all reasonably foreseeable expenses 
incurred by the applicant in carrying out the contract. Any such additional expenses must be 
explained on the Cost sheet. The Cost must be submitted in Euros and inclusive of VAT.  

 

Criterion E – Capacity (Max 1 x A4 page) 

Applicants must submit a signed declaration that they can and will comply with the following 
requirements in relation to tax, insurance and organisational capacity. Only applicants in a 
position to provide this may be considered for the contract. 
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 Tax Clearance  
Tenderers must submit a valid Tax Clearance Certificate or submit a signed statement that 
they are able to produce a valid Tax Clearance Certificate.     

 Organisational Capacity 
Applicants must submit a signed statement confirming that they have the time and 
resources required to carry out the contract and have no other commitments that would 
prevent the contact from being carried out effectively. 

 
Deadline date for receipt of Quotations: 

Friday 21st January at noon 

 

E-mail address for return of quotations: festivalsandevents@limerick.ie 
 

Please note we cannot receive emails containing files that exceed 18MB in total or 
individual files in excess of 3MB 

 

Appendix 1 
 

Budget 

Details Specifications € 

Producers Fee As per above description  
 

Stakeholder communication 
and coordination 

Coordinating with the wider 
team: LCCC Arts Office, 
LCCC Marketing and 
Communications Dept., 
Economic Development 
Dept., Grooveyard and 
other external stakeholders 

 

Post Event Review Report on the event to be 
submitted within 2 weeks of 
the event finish date. 

 

Total  € 
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